ndrewgarcia86 @gmail.com

Website:
.whoisandrewgarcia.com

Phone:

1 (607) 342-1597

// ANDREW (GARCIA

Objective: A motivated, results-oriented individual with strong web
skills. Will utilize international background, creative expertise and
range of skills to drive your company’s branding, marketing or web
goals to success.

/[l Relevent Work Experience

Web/Graphic/Multimedia Design (2004-Present) — Independently contract-

ed for graphic, multimedia and web design.

+ Able to focus and deliver on time, within budget and communicate effec-
tively with clients despite the demands of large projects.

+ Developed extensive web-based projects using: xHTML, CSS, PHP, JavaS-
cript, AJAX, CMSs and other tools.

+  Knowledge and expertise in the complete Adobe software suite.

+  Produced fliers, posters and promotional art.

»  Thorough understanding and experience working with New/Social Media of
all types (including microblogging, blogging and social networking tools).

« Consistent focus on maintaing a marketable web brand through Search
Engine Optimization.

+  Webmaster/Designer/Editor of: www.inseparablenomads.com, www.becom-
ingcyborg.com, www.whoisandrewgarcia.com.

Ithaca College, ITS (2006-2009) — Worked at Helpdesk as user support con-

sultant for Ithaca College's Information Technology Services.

+  Worked in a synergistic team of consultants over three years.

+  Organized and maintained an equipment loaner system.

+ Responded to campus-wide system crises including all systems down, sys-
tem upgrades gone wrong, rolling power outages, data loss and others.

+ Addressed the technological needs and problems of a 7,000 strong campus
community.

+  Helped with the training and induction of coworkers.

GreenStar Coop (2008-2009) — Designed and executed a comprehensive

rebranding and demographics acquisition campaign for cooperative mar-

ket GreenStar.

= Conducted group research and extensive survey initiative.

+ Developed and implemented a phased campaign with detailed budget and
project timeline.

+ Designed and implemented project scope with contractual agreement.

+ Campaign proposal booklet and deliverables submitted to client with enthu-
siastic response.

« Acted as project analyst and performed rebranding development.

+  Acted as group leader and promoted synergy through team motivation and
emergent thinking.

+  Developed clear goals and response rubric for GreenStar to follow for opti-
mal market penetration.

+  Performed SWOT analysis and marketability research.
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/[ Relevent Project Experience

Under Armour (2008) — Designed a globalization strategy cam-

paign for Under Armour.

»  Showcased at Communications, Management Design banquet at
Ithaca College.

» Developed and pitched tactical campaign for the globalization of
Under Armour products with a humanitarian context.

»  Organized and led a team of three to success while fostering ex-
cellent communication and synergy by: coordinating group meet-
ings, maintaining a strong email correspondence outside of group
work and asked team members to speak up to avoid groupthink.

ASTA (2007) — Designed and executed a comprehensive rebrand-

ing initiative for the American Sail Training Association.

» Conducted group research and organized a phased rebranding
campaign.

» Developed graphics and promotional materials including fliers,
posters and art.

» Designed a prototype, web 2.0 design for a new ASTA website.

* Developed detailed budget and timeline proposals.

* Presented and pitched rebranding campaign resulting in an intern-
ship offer.

* Developed campaign proposal booklet and deliverables.

» Performed strengths/weaknesses analysis and developed a mar-
ket perception report.

iSeeResults (2007) — Utilized web and graphics design expertise

to build a “visual search engine”.

* Used Adobe Flash, Dreamweaver, PHP, ActionScript and Google
Search AJAX API to design and develop an innovative graphics-
based search engine.

»  Currently still in development.

»  Approached by Ithaca College faculty to collaborate and publish
an academic paper upon completion.

Professional Applications Portfolio (2006)

Organizational Documents

+ Utilized and displayed expertise in the Microsoft Office Suite.

» Utilized and displayed expertise in the Adobe Software Suite.

+ Designed and implemented a mySQL database and used flow-
charts to represent data.

Technical Writing

» Demonstrated ability in memo writing, internal corporate communi-
cations, technical instruction, sales proposals, informal and formal
report writing and other fields.
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